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FineMark to expand Naples office

By Laura Layden
llayden@naplesnews.com; 239-263-4818

The puzzle pieces continue to
fall into place for FineMark Na-
tional Bank & Trust.

From the start, the nationally
chartered bank — headquartered in
Fort Myers —had an eye on Naples.

In July 2011, the bank opened a
small office on Fifth Avenue South
with two employees. The move

came five years after the bank
formed, only after fitting the right
faces into place to start building
relationships in Collier County.
Now, FineMark is ready to
build on what it started in Naples.
The bank recently hired Adria
Starkey, a seasoned, well-known
local banker as its Collier Coun-
ty president — and has added a
dozen other bankers and trust
and investment professionals to

the picture in the past 90 days to
work in a larger Naples office.
“We put a full-court press on
finding the right people,” said Jo-
seph Catti, FineMark’s president
and CEO. “We were fortunate
enough that we hired 12 addi-
tional people in the last 90 days.”
The location of the expanded
Naples office is hush-hush for
now, as it has yet to be finalized.
“We will be expanding into

10,000 or more square feet of fantas-
tic space,” Starkey said. “We’re hop-
ing we will be in the city of Naples.”

FineMark has expanded from
one office to eight since 2007. Lo-
cally, that includes three branches
at large retirement communities:
Shell Point south of Fort Myers,
Moorings Park in Naples, and
Bentley Village in North Naples.
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Elsewhere, FineMark
has locations in West Palm
Beach on Florida’s east coast,
and in Scottsdale, Ariz.,
where it found the right peo-
ple that fit into its culture.

“Whenever we find the
right people, then our goal
is to hire them,” Catti said.

The bank now has more
than 100 employees, with
more than $680 million in
total assets. On the trust
side of its business, it has an-
other $1.3 billion in invest-
ments under management.

Although FineMark has
grown rapidly, that wasn’t
the goal, Catti said.

“Our goal has been to be
focused on our clients and
ultimately when you are
focused on doing what’s
right, then the growth has
to take place,” he said.

Since starting her new
job as Collier’s president
on Oct.1, Starkey has most-
ly worked from the bank’s
headquarters in Fort My-
ers, at 12681 Creekside
Lane, off College Parkway.
Sometimes she drops into
the bank’s offices in down-
town Naples or in Estero at
Coconut Point.

She’s eager to get started
in the new Naples location
when it opens.

Most recently, Starkey
served as president of The
Naples Trust Co. and chief
operating officer for its par-
ent company, The Sanibel
Captiva Trust Co. She has
been involved in banking
in Collier County for more
than two decades. She trans-
ferred from Miami to Naples
while working for North-
ern Trust Bank, moved
on to First Union, where
she managed the wealth
management division, and
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FineMark’s mission statement is building extraordinary my friends and contacts.”
relationships by going above and beyond. That
includes inviting investment clients to meet with
advisers face-to-face over lunch or breakfast in the
bank’s private dining/conference rooms, with on-site
executive chefs doing the cooking.

eventually landed at Wacho-
via as aregional president.

Her new job gives her
the opportunity to make a
difference through a bank
focused on meeting ev-
ery customer’s individual
needs, whether it’s on the
banking or trust side of its
business, she said.

“So if someone comes in
and needs to borrow money,
that is where we are going
to start the relationship,
or someone comes in with
investment needs, that is
where we will start the re-
lationship. But as we learn
more about the clients, we’ll

figure out other ways we
can help,” Starkey said. “To-
gether, we can come up with
a plan to provide for them
in the best way possible for
their financial future.”

For the bank, it’s all about
finding the right talent to
grow the business, Starkey
said, and Catti has an un-
canny ability to do that.

“This entire team is ex-
cellent and they have long
roots and have been pro-
viding great service to peo-
ple in the community for a
long time, and that was the
most attractive piece to me,
besides the culture at Fine-
Mark,” she said.

FineMark’s mission
statement is building ex-
traordinary relationships
by going above and be-
yond. One of the ways it
does that is by inviting its
investment clients to meet
with their advisers face-to-
face over lunch or break-
fast in the bank’s private
dining/conference rooms,
with its on-site executive
chefs doing the cooking.
The new Naples office will
have its own chef, too.

“It provides a nice pri-
vate setting for a client to
be able to talk about their
finances over a meal,” said
Jessica Stilwell, the bank’s
marketing director.

Although the bank
doesn’thavelocations across
the country, its customers
have access to 60,000 sur-
charge-free ATMs nation-
wide and around the world.
FineMark also has a mobile
banking app, allowing cus-
tomers to deposit checks
electronically.

“We have clients that
are in the Northeast and
as far away as California
and Seattle,” Catti said.

Jim Cattano, a Fine-
Mark customer for more
than six years, mostly
uses the bank for invest-
ment management and
advice. The bank’s advis-
ers always have addressed
any concerns he has raised
promptly and profession-
ally, he said.

“I'm very high on these
folks,” Cattano said. “They
do an outstanding job, and
I'm very quick to recom-
mend them to a variety of

Alan Reynolds, a cus-
tomer and a founding di-
rector of FineMark, said he
got involved with the bank
because of the leadership
team behind it, and he saw
an opportunity for a bank
that would truly focus on
building personal relation-
ships with its customers
through a concierge-style
service. With the an-
nounced Naples expansion,
he said, FineMark now has
“hit the right combination
of timing and talent.”

The past 10 quarters,
FineMark has earned a
five-star super rating from
Bauer Financial (the high-
est possible from the na-
tion’s leading independent
bank rating and research
firm based in Miami). The
rating is based on capital
ratios, profitability trends,
delinquent loans, charge-
offs, repossessed assets,
liquidity and other histori-
cal data.

FineMark never has had
less than a four-star rating
from Bauer.

“While banks continue to
struggle, FineMark has done
exceptionally well since in-
ception, and now we have
an amazing team in Collier
County,” Stilwell said.

Although Naples is a
piece of the puzzle, it’s far
from the last in the continu-
ing plan to grow the bank
locally — and nationally.




